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Organizational
Management 1:
Organizational
Behavior

FA

1,2

RUbY £v0
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ESHRADEME, ARITIKDEZANAKREN

ZOa—RIE, BEANEDK S ICHIHETITEHT
o EDLSICEMATEA, EDKSICHEENE
AT 02T, ERNTMBEREICRES
b&SICREEINATLNS. K YEMGKMIZIK, a—
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BIhd TAFAORTIZONT, BREER
DMEICOVTERT . VS5RIE, #EE T4
Ahvvay, y—RRATFqE&A—LTLAIZ
LYUBHBENhD.

MBA-IB Student ONLY
01PCO01 &Rl —,
EETRE,
THERHMERE. M@
(254 VAR

OAFMO002

Human Resource
Management I: Human
Resource Management

FA

7.8

WA fth

This class will strongly focus on
differences between HRM in Japan and other
countries, discuss and understanding
strength and weakness of Japanese unique
HRM.

MBA-IB Student ONLY
01PC002 & Rl —,
FETERXE,
FERHERE

OAFMO03

Marketing I:
Marketing Management

#B

13,4

Tan Caroline
S.L.

COa—RIE, I—7T 1 VT OERRNLHE
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REREBET L1012, BE T Rhyda
v, T—RRET A EHEDETTHI VS
TW3. ZOI—ARTIE 3IDOEEMNHS.
FY, ISUT4VY, HEETEH €AY
F—vay, ROVazZUJICEREFBNY—
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BEAET AN EERT S & FEF, XD
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BERREYV—ILOMFTERA ESRRKRDS
W, Y= T4V THEDIR, ¥—7T127
HRED/ 9N EERT 5.

MBA-IB Student ONLY
01PC003 & /] —,
EETRE,
THERHERE. M@

OAFMO04

Business Strategy I:
Business Strategy
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DHEIRERICBNTWODERHEHE, %
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FDITRELLD, RERUEBERO-OOER
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BE BERER -2V TFEERDLSICHK
HFEhTWS. Ft, FVSRTHEE EROT—
ARB—F 4 =1 EEZBLTAVE—50T 4T
T2 SR ERIET 5.

MBA-IB Student ONLY
01PC004 & B —,
EETRE,
THERHERE. @
(254 VAR

OAFMO05

Finance I: Corporate
Finance

#B

®7,8
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COa—RIE, HBEEBELNUBES L UVLEES
DEREZERT H-OICRBELLD, O—RL—
FIFAFTURADERM B RICERELTE:
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LEL2EPTOC ) FOFHESE RBELER
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MBA-IB Student ONLY
01PC005 & Rl —,
FETERXE,
FERHERE. M@

OAFMO06

Accounting I: Basic
Accounting Theory

#B

t1,2

B RE

This course aims for introducing students to
some basic topics in empirical accounting
research, and to essential methods applied
to tackle research questions. Course topics
include earnings management, tax avoidance,
audit quality, corporate governance,
financial report disclosure quality.
Students have opportunity to learn the
research design and approaches from existing
accounting literature. (Prerequisite:
Accounting 1)

MBA-IB Student ONLY
01PC006 & Bl —,
EETRE,
THERHERE. M@




OAFMOO7

Global Management I:
International
Relations and
Economics

FA

X7,8
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2115, Ff, ESRRLIBCA - BF - BT
EZEBITH - 5EBRMBEO VN7 I8 —Ei >
TW3. 5 L-ERREZERTHISELT

EMRBGARFE (IPE: International Political
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HEERIFLBLIDONEEZD

MBA-IB Student
01PC007 & El—,
RETR¥E.
FTERXERE. W@
(o714 oHRAR)
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Operations Management
[: Operations
Management
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Business Mathematics

A
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MBA-IB Student ONLY,
online (partially
face-to-face)
01PC101 & E—,
KETEE,
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OAFM102

Introduction to
Economics 1

A

15,6

RE B
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OAFM201

Organizational
Management 11:
Professional Manager

B

13,4

The MBA-IB Organizational Management I1:
Professional Manager Course aims to provide
students with the opportunity to learn
practical and real world issues, and
challenges as well as strategies from the
micro managerial point of view. Students
will learn theories and frameworks, and
practice how to apply them to real cases.

01PC201 & Rl —,
RETEL,
A E

O0AFM202

Human Resource
Management II1:
Global Business and
International Human
Resource Management

E L2

ZOI—RTlK, EEMAESRREN>FzaY
THRRAMIETDANEREBICOVCTHERET
5. EHFEYIELT, FE—NILIEDBREIC
BT BEBOEL, BBERNIZBTEIF(FIvY
T ARIBGR, BERMANERER, RUELH
IZ81T5RA, e, 51T HrEY I ER
YIRS, ROA—R T, BRET—RARET14D
DA EERAVDSIEEFELTEY, BIBEIC
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¥5.

01PC206 & Rl —,
HETERE,




OAFM203

Business Anthropology

B

SASAGAWA
ANNAMARIE RUELLE

usiness anthropology is the application of
theoretical frameworks and research methods
from anthropology to understand and solve
management chal lenges. Business anthropology
can help managers design and market products
in home or overseas markets; adapt to new
organizational cultures; communicate
effectively across with stakeholders from
different cultural backgrounds; and predict
and manage conflict in global business
situations.

This course will introduce ways of thinking
about and researching culture and cultural
differences from the anthropology. After an
introductory session covering the
fundamentals of business anthropology, we
will focus on thinking about how business
anthropology can contribute to solving three
specific management challenges: product
design and marketing: organizational
culture; and cultural conflict in global
business projects.

The course is aimed at students who are not
familiar with anthropology or qualitative
research in the social sciences.

01PC207 & Rl —,
HETERE,

OAFM204

Human Resource
Management 11: Stress
Management

B
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The course is designed for students to
acquire theoretical and practical
understanding of stress management skills in
the workplace. Using cognitive-behavior
psychology, tension releasing exercises,
hypnotic relaxation and other techniques,
the course aims to familiarize students with
actual stress reduction skills and the
theories behind them.

01PC205 & Rl —,
RETEL,

OAFM205

Executive Soft Power
for Global Business
Management

B

7.8

# =

International enterprises enjoyed remarkable
development in the past decades, amid
warming globalization. Just l|ike market
share, revenue, branding, and business
model, extraordinary capacity of human
resource management is a critical part of
modern enterprises’ competent. Excellent
company always dominates in growing people
of excellence.

On the other hand, many enterprises suffer
from the shortage of qualified talents,
especially for the high-level management,
while young managers are not yet prepared to
expose themselves to rigorous requirements
and responsibilities as a competitive
business leader.

When focusing into Japan, such a dilemma
poses a past powerful expansion of the
business and losing the leading position on
each industry. Japanese management has been
called as “Glapagos management” who focus
only for the domestic market and poor to
manage the global competition. On the other
hand, neighbour country of China has been
continuing unpredictable evolution with very
high speed of so called “Dog Year” .
Through the long time experience of lecturer
on both business and teaching to MBA
students, comparative management style will
be taught practically.

Tsukuba MBA students are required to obtain
knowledge and know-how based on the wisdom
of superior leaders in the Global Business
Competition.

Those are all so called “Executive Soft
Power” .

01PC224 & R —,
HETEE,




OAFM206

Leadership and
Interpersonal
Dynamics

FABC

E L2

0SA Howard

The ability to build and maintain strong
relationships based on trust and mutual
respect is one of the critical success
factors to be an effective leader in today’
s complex multinational organizations. At
the same time, a leader must drive action
and overcome resistance to deliver on
expected outcomes. In this course students
will learn about leadership based on group
exercises, reading materials, and lectures
based on the instructor’ s experience at top
global corporations in the aerospace and
mass media industries, and the writings of
professors and instructors at leading U.S.
universities.

01PC225 & Rl —,
FETERXE,
12/4,12/11,12/18,1/1
5,1/22

OAFM207

Corporate Philosophy
in Global
Organizations

e

K7,8

SASAGAWA
ANNAMARIE RUELLE

Why does an organization exist, what values
should guide its leaders’ decision-making,
and how should leaders identify and
communicate these values in a global
organization? Japanese companies,
particularly organizations with long
histories, are known for having addressed
these fundamental management questions with
distinct and well-established corporate
philosophies. As Japanese firms pursue
global business expansion and as the
workforce within Japan becomes more diverse,
what role should corporate philosophy play
and how can firms communicate their
corporate philosophies effectively to
stakeholders from different backgrounds?

This course will cover the following topics,
from both an academic and practitioner’ s
perspective:

1) What is corporate philosophy?

2) What is the role of corporate philosophy
in global business management?

3) How can global businesses effectively
communicate their corporate philosophies to
diverse stakeholders?

The course draws on insights from the fields
of intercultural management, corporate
communications, organizational development,
and corporate governance and is recommended
for students who wish to deepen their
knowledge of the relationship between
corporate philosophy and global business
expansion.

01PC226 & [/ —,
HETERE,

OAFM208

Global Skills I:
Coaching to Grow
People

e
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Using cognitive-behavior psychology and
other techniques, the course aims to
familiarize the students with both actual
coaching skills and intellectual
understanding of these skills. The course
will deal with both what personal growth
means as well as how one can facilitate it.
The course includes not only other-coaching
but also self-coaching as self-development
is essential for promoting growths in
others.

01PC401 & Rl —,
RETEL,

OAFM209

Corporate Management

THA

13,4

it

Eige:

The MBA-IB Corporate Management Course aims
to provide students with the opportunity to
learn practical and real world issues, and
challenges as well as strategies from the
macro managerial point of view. Students
will learn theories and frameworks, and
practice how to apply them to real cases.

01PC228 & R —,
HETERE,
*E

OAFM304

Introduction to
Economics 11

e

15,6

Maswana Jean—
Claude
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01PC105 & Rl —,
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OAFM305

Finance I1: Valuation

&#C
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CEEBRELL, BERRXOCIIRATARAY
vay, T—RRET 1 EOHAEDLEIZLYIT
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01PC301 & R/ —,
HETEE,
*E

OAFM306

Accounting I1:
Financial Analysis
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CHI—RIE, HBFEROBAFEFETH_L
TREDMUBT—2ISET 2 ETL, XX
BEFET DEENEERT H=HICTHFI S
f-, BEEAOEETHD. Ff- #HEHVIL
D7 EMAL, MBT-2E@NTESCELR
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T, BESW, LLESN, MBERICEI(T7
VEAVALGINEEND. (BEEK:
Accounting [2BIEFTHD L)

01PC307 & Rl —,
EETRE,
*E

OAFM307

Accounting 111
Managerial Accounting

FHA
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CHa—RIE, BEERHOMBEFETH L

T, REOREEEOIOERICEDKSITEE
EREFATEDONEERT D200, HBHER
XDBRETHD. LEMOLEZETL, HERE
oM B Ff-, BEFE® REEX Y—E
RELEOEEDEHZRMY LIF, #HaREIC
DNTHMETS. TOI—RTIE, BHEMESR
5347 (CVP), EFENEAERMEETH (ABC), /N5 R
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P, FELEXBELFEERET S BBEEKE:
Accounting [ ZBIEEFTHDH &)

01PC308 & /] —,
HETERE,

OAFM309

Marketing I11: Market
Research - Cases and
Application
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Ploch Manuel

TE—NEERI R EELT ZHIBEORRICER
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01PC311 &Rl —,
RETEL,

OAFM310

Marketing 111:
Branding

A

K7,8

Tan Caroline
S.L.
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WeE52560%

01PC312& R —,
EETRE,
#iE

OAFM311

Entrepreneurship 1:
Entrepreneurship

EERE

Lo

Ploch Manuel
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01PC328 & [/ —,
EETRE,

OAFM312

Entrepreneurship I1:
Demand Chain and
Innovation
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Technology Management
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Finance Seminar 1
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ONLY for those who
will particilate in
CFA Research

Chal lenge
01PC331 &£ E—,
HETEE,

OAFM315

Business Model
Innovation

THA
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OAFM316

Finance I11:
Derivatives

B

15,6

AE B

This course focuses on basic concepts in
derivatives which are very popular and
frequently used in financial institutions.
It shows students the basic characteristics
of forward contracts, futures, options and
swaps. It describes the concepts of
arbitrage/hedging and how to evaluate prices
and value of each derivative. It also
introduces put-call parity, option Greeks
and option strategies.

01PC302 & Rl —,
EETRE,
@

OAFM317

Finance Seminar 11

Vel

This course focuses on practical application
of basic concepts of valuation. The members
would participate in the CFA Institute
Global Investment Research Challenge
Competition sponsored by CFA Institute. The
members consist of Tsukuba team. The team
will analyze the target company which is
given by the CFA Institute. The analysis
includes the business structure analysis,
SWOT analysis, five forces analysis,
financial ratio analysis and should result
in the valuation. The valuation process
includes the scenario analysis, cash flow
projection, estimation of required rate of
return, estimation of growth rate, and
estimation of beta. The analyzing process
includes the participation in the IR meeting
of the company during the time. Top four
team who are selected by the reports could
be entitled to make a presentation at CFA
Institute (Japan). The champion team in
Japan can proceed to the Asian Pacific
Investment Research competition. The
Finance Seminar Il is basically held for the
preparation of the Asian Pacific
competition. This seminar requires strong
commitment, energetic contribution and
cooperative teamwork in addition to the
comprehensive knowledge of finance.

ONLY for those who
will particilate in
CFA Research

Chal lenge

01PC334 & E—,
RETRE.




OAFM319

Law, Public Policy
and Business Strategy
regarding Cultural
and Creative
Industries

A

27,8

RE #

Creative industries are sectors of organized
activity whose principal purpose is the
production, promotion, distribution and/or
commercialization of goods, services and
activities of a cultural, artistic or
heritage-related nature. Creative industries
not only generate economic wealth at the
national and regional levels but also
produce cultural values and identity that
are indispensable for humankind. Creative
industries can promote nation or regional
branding and soft power.

What exist in the core of creative
industries are cultural values or products
that can be protected as intellectual
property. Intellectual property rights to
cultural values or products support a
diverse range of business activities in
creative industries.

While capturing these characteristics from a
wider perspective, this course aims to give
students an opportunity to gain the basic
knowledge of intellectual property strategy,
together with business strategy insights as
well as legal and industrial policy
perspectives, regarding several selected
sectors of the creative industries.

Professor Toru
Kodama at Ryutsu
Keizai University in
Japan will provide
this course.
01PC340 & F—,
RETR¥E.

OAFM320

Accounting IV:
Empirical Accounting
Research

e

7.8

B B2

This course aims for introducing students to
some basic topics in empirical accounting
research, and to essential methods applied
to tackle research questions. Course topics
include earnings management, tax avoidance,
audit quality, corporate governance,
financial report disclosure quality.
Students have opportunity to learn the
research design and approaches from existing
accounting literature. (Prerequisite:
Accounting I and Accounting I1)

01PC341 &Rl —,
EETRE,
*E

OAFM322

Digital Marketing

The internet has brought profound changes in
the business and social institutions. Online
businesses and the use of digital tools and
platforms have experienced an exponential
growth accordingly. This course will explore
the different digital marketing concepts
through a blend of case studies, lectures
and group discussions.

01PC320 & R/ —,
HETERE,
2023 EREET,

OAFM324

Business Ethics
Seminar |

#B
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This course focuses on the practical
application of basic concepts of business
ethics. Members will participate in the CFA
Ethics Challenge Japan Competition sponsored
by the CFA Institute. The team will analyze
the case assigned by the CFA Institute
during the kick-off meeting. The team needs
to 1) prepare a one-page summary of the case
and identify the key issues and concerns of
the case, and 2) prepare for the
presentation at Japan Competition.

ONLY for those who
will participate in
CFA Ethics Challenge
Japan Competition
HETEE,

OAFM325

Business Ethics
Seminar 11

A

Vil

B R2

This course focuses on the practical
application of basic concepts of business
ethics. Members who won the CFA Ethics
Challenge Japan Competition will participate
in the CFA Ethics Challenge APAC Competition
sponsored by the CFA Institute. The team
will analyze the case assigned by the CFA
Institute during the kick-off meeting.
Regarding the case, the team needs to
identify and analyze the ethical issues and
resolve these issues. The team will prepare
for the presentation at APAC Competition.
For preparing for the APAC competition, the
team has the opportunity to attend the
presentation skill course offered by CFA
Japan.

ONLY for those who
will participate in
CFA Ethics Challenge
APAC Competition
RETRE.

OAFM326

Marketing Case Study
Competition

FETRE,
03 FERALT .

OAFM327

Design Thinking

FRA

Tan Caroline
S.L.

TB A

FETERXE.

OAFM401

Cross Cultural
Management 1:
Managing Across
Borders

A

t1,2

Magnier-Watanabe
Remy

This course explores some theoretical
concepts and practical examples related to
the global manager’ s environment, social
responsibility, national and organizational
culture, foreign market entry, and global
leadership.

Face-to-face
(partially online)
01PC421 & El—,
RETR¥E.

SEF 54 R
)




OAFM402

Cross Cultural
Management II: The
Chal lenges of
Globalization

e

A7,8

Magnier-Watanabe
Remy

COHEETIK, T4RAYP3ay, ¥—RR4E
Fa4RXLMBAELE, T7OLAL, BLUIC
SUOLARLOBRAOBRAICEDE, ERESH
RCBTZEERBEICKLT, ERELTLHER
FoTW. BREICBVTRY EFD XD+
EvoeLTIE BEVATLETDRBEAT
SALICEITBERE, HEEFOHSBE - KR
1B 53R ERNEREERROSTOLH0
Fik ERESICHT IEROEFFHNERAT
DR, BHEERREOER, TO—/\LEAN
BEREELE, NETFOND

Face-to-face
(partially online)
01PC422 & El—,
RETR¥E.

SE (54 R
)

OAFM403

Overseas Study
Seminar |

BE

Vil

Tan Caroline
S.L.

Overseas Study Seminar 1i%, 727, I—HOvY
NERFILKRORER TEROBRICSMT S
ElT&kY, ARPESRRAOFEICHET 5/8—
FF—ECRRRI—LOBNMEROMBZE, H
BT 2REICRBRT 21-ODHRELTHFA LD
WM LE-TAISLTHD. COTATSL%EAE
LFHAER(LLT. TMBA-IB) &1V 3) DiEL%
BEDRBEDE, SHREALT HERER
EY S FEF, FERREZARIST S0
I, TEBREITEDEBRERHET DL OEMS
nd I, BEETOIIRAFz o085
A). MBA-IBIZH T BUBROREEHL LT,
R TOEZSMTIGBHHELE TR TNELE 4
L. ERAAEIE, LERMBEAL, —¥HEEL
TETICART I EMNTED. ATOTS5L%E
ETEICIE, MBA-IBOIELHKE LDHEOL L
R— FOREARDLND. RERTOERSM
BRI BIC I B 5T 5L DTHD
AN, LABE30BERA, 45B5MH. 60BERC & ICRRIB 4
DITIVIZHRIET 5.

01PC446 & B —,
EETRE,

OAFM404

Overseas Study
Seminar 11

T3

Vil

Tan Caroline
S.L.

Overseas Study Seminar IIlE, 727, I—
Oy /AERILRORER TEEDERICS MY
52 L&Y, MRVESRRADFFEICEET S
R—=FF—ESRRRI—ILOBIMEROH
%, ST ARECRBT BEHDNRELTY
AUOBILI-TOTSLTHS. COTRYS
LEELTIZARER(LLT, MBA-IB] &LV 3)D
HLUKE LOBBICEDE, FRRENET IHE
BERET D, PEE PTRBESKRICTS
Iz, TEREHELDEREZETHLOE
BEhE GF, ERETOIIRFIOOD
HA). MBA-IBIZH 1 2 BAEROREEH/LL
T, B TOHEBESMITISEREUL TR ITAIER
SV EMBRIGE GERBREND, —2HE
BULTECTICHAESTLIIENTES. AT0TF
LEETHICIE, WBA-IBOIELKE - DBHED
£, LR—FOREAROOND. RERTOHE
ESMBEMK SRS ELEFS5TH5HDT
HBHH. LAE30BERN. A5BFRE. 60BERNC & IR
B&DITIVIZHET 5

01PC447 & Rl —,
RETEL,

OAFM405

Overseas Study
Seminar 11

T3

Vil

Tan Caroline
S.L.

Overseas Study Seminar II1I%, 77, 3—

Oy /AERILRORER TEREDERICS MY
52 EI&Y, MRVESRRADFFEICEET S
N—=brF—ESRRRI—ILOBIMEROH

%, ST ARECRBT BEHDHARELTY
AVDOBILI-TRTSLTHD. COTRYS
LEELTIZARER(LLT, MBA-IB] &LV 3)D
HLUKE LOBBICEIE, FRRERET IHE
BERET D, BEE PERBESKRICTS
Iz, TEREHELDEREZETHLOE
BEhd GF, ERETFOIIRFIOOD
HE). MBA-IBIZH 1 2 BAEROREEH/LL
T, B TOHEBESMITISEREULE TR ITAIER
SV EMBRIGE ERBREND, —2HE
BULTECTICHARESTLIIENTES. AT0TS
LEETHICIE, WBA-IBOIELKE - DOBHED

£, LR—FOREAROOND. RERTOHE
HESMBEMK RS ELEFS5T5HDT
HBHH. LAE30BERN. 45BFRE. 60BERN & IR
B&DITIVIZHET 5

01PC449 & F—,
EETRE,




OAFM406

Overseas Study
Seminar IV

B

Vel

Tan Caroline
S.L.

Overseas Study Seminar IViE, 727, I—

Oy NFEELRIERORER THEUDERICSMT
5IEIT&Y, ARVESRRAOAEICHEET D
IR— b F—EDRRRY —ILOEBIMERCIHE

%, ST ARECRBT BEHDARELTY
AOBILETAYSLTHD. ZOTATS
LEELSTHRERUT. MBA-IB] £ 3)D
HUHB LOMBROE, FAREAET S
BERETH. PEF, FERBERKRICT S
F=®IZ, TEDRETZLDEBRELRETDHESE
mEnd G, BEEZFOIIRFI OO0
58). MBA-IBIZH 1T BB ROREERHLL
T, BTOEZSMILIBEMLLE TR TN
SV R, EREENAL, —FHE
BLTETICRABRTZENTES. AT0TS
LEETHEICIE MBA-IBOELHKE &L DOHED

£ LAR—FOREAROOND. REKTOHE
ES IR IHMECIBELENE5THID0T
HBHH. LABE30EFRA. 45BFRA. 60BFME & ICRAE
BEDOIITIVIZRET 5.

01PC450 & [/l —,
HETERE,

OAFM407

Global Management
VII: Advanced
International
Political Economy

&#C

1,2

R EH

AERFRET BRICBEVTREAROE®RICLE)
Zb5N%. Global Managent I: International
Relations and EconomicsTld, EFEBUAREE
(IPE: International Political Economy) M

W OBRUES & £EEBEFALS K]

A—RTI, T14RAvYay, T—RRET4
ERL#lAEhE, ThLICMRT, BENR
FReR, FREOBNEEZE SLU/0—
NILEEBRBORBBEICOVTRS. AHEEAI—X
1%, Global Management 1%L 1=C &HEE
EHLls.

Only for those who
have passed

“0AFMO07 (01PC007)
Global Management

01PC492 & Rl —,
HETERE,

REF 54 4R
)

OAFM409

Global Knowledge I1:
International
Relations

N

EERE
H

Lo

e X2

This course provides a general introduction
to the field of International Relations
(IR), International Political Economy (IPE)
and major themes in world politics. It is
designed to introduce students to IR and IPE
by encompassing various approaches. The
course will cover basic theories as well as
empirical coverage of core aspects of
current international relations, including
sources of conflict and cooperation, the
role of non-state actors, and contemporary
global issues.

01PC418 &R —,
EETRE,
8/22,8/25,8/29,9/1,9
/15

OAFM410

Business Case
Challenge 1

BERE
&

Vil

Tan Caroline
S.L.

To develop students’ ability to think
analytically, creatively and strategically
in addressing business challenges as well as
formulating business ideas. Students will
acquire the necessary skills in analyzing
and applying decision tools and the know-how
of analyzing business situations and
developing strategic plans.

EECRE,

OAFM411

Business Case
Challenge I

BERE
&

Vil

Tan Caroline
S.L.

KETERXE,
*o54 v (RKRAE
[BED)

01PC102

Data Analysis I:
Introduction to Data
Analysis

#B

K7,8

BEBROBMEEN ST —2RLEEADBTEL E
DRRICEHDSBRREERECELSETY
%. REHTIL, Introductory Data AnalysisTH#3
NLET—2PMOEREEE T HEh DR
o, BRATOERORBEEINET S, 52,
SHYIT bz F7ELTIN—YIT LI T7RE
NLERTICBNT S, THHEARI—XTIE, B
WOMBLHTHL, BoHWETL, BROFRE
I28BH 5. BAMICIE, BT 2 EXHET—42 &
LT IN—TTofeEan, JLEvF—vay
ERY. F, BALKR—FELT BHFBEER
ELAMELTS.

OAFM501 & Rl —,
HETERE,

RNEF 54 4R
)

01PC106

Introductory Data
Analysis: Invitation
to Quantitative
Analysis

FA

A7,8

T—E WL BRRE, AXEZ HRHZED
PHT, RS, T2 ICEIVEERRAEEZED
EHICAVLNTWNS. Ra—RTIE, T—2 24
DMLEENRIC, HEAZERET—20EI S
BT 5 BRNMICE, T2 00 & B, R
EREES M, HEHROME, METHRSGURE, BER
THDH MDD REYIITOVTHMHEOEERE
EMBEICESERTEICRANERLLEAM
£ D TOROH, BEORFICEEMBEERL,
ThEBELT, SR LPERERFD.

OAFM502 & Rl —,
EETRE,
*o54 v (RKRAE
[BED)




01PC502

Data Analysis II:
Principle of
Quantitative Research

&#C

15,6

REBTIE, T2 IEDRE, T— 2 DHTHE,
SEEMMCLIBROBHNLE, EEDTOE
BRICOWTERAT . E5FEE LT avoa
A2 MR, SIS, ERADHT, VSR E2—5
MERMY LT ChODFEREBNLEDOS
I, 9N—TI9—4 LT, 7oy— bREZRTT
W ZOT—8E5HL, YNL—TTLErT7—
LIaVvERT REMSTLEVT—PaVET
—EDFNDKERZEE L TERERBOEH DR
EALDEMERIET.

OAFM504 & Rl —,
HETERE,
HNEF > Z 4 4R
)

01PC503

Data Analysis III:
Data Mining

THA

15,6

AI—RTIE, KEDTF—4H0OMBERE IO

T RKDEHBELI-DBIZ, ZD1TOEZXTH S,
F—AIAZUFIZOVTRNT 5. AEEICH
WTRENFETHD, 7Y I—2avil—i,
REAEEPIBEKICHBNL, TOEREER L
F2h > T, RA—RTIIBET—2Z1TTHL, B
FIAUALTF—2 LAV ERD. FD=D
T—ADHEBERATIFEORHOERILEL
55 JI—TTHRELLEBIIOVT, ENDLS
BTF—A2%2RELTEDFETHNT 20 EER
L AAEZEERML, T2 OWRELEDWEITS.

TN—TI—H LEALKR—MMERZBL T, B
WERBOTAORE,I > OEMEBIET

OAFM505 & Bl —,
RETEL,

T o542 (HEHA
)

01PC504

Operations Management
II: Decision Analysis

B

K7,8

RESHIE, BUOBBEEEITEREEZHSIE
HOBRREERMYRS -ODBAGY—ILER
#I % COI—RTIE BRREICEITDIHA
BFYLUOERELTRBRT 5-ODOFRGR
EFHOTOER, ETILPHELEECDONTE
B 5 BEROBREFOBRRE, FTHEED
TTOERREY, BLGLEREHORLLIER
REBICLDBERREGEDRRICE T HRES
MOEHOERYE, ETIVERBMLGHEER
N9 % BROGERREMEE, JL—T7—
DIk BBRT HDRBET S,

* o34y (REHR
)

OAFM506 & Rl —
HETERE,

* o540 (REHR
)
REFRITHRBERM

01PC505

Operations Management
II1: Risk Analysis

e

7,8

YR BHE, YRV EZRRBT B-ODRRMLE
JatR, vhbhb, URVICEHT IAELIER
ERETEHO0TOERELTESESNS, Y
R P&, EISYRIIRDAVREYRYIC
EOCEBREICHARAFENTLD, ZDI—R
TlEE. VRIDHOBERWLEEE, BEUTUR
ORE. YURITERAAV R, YRIIRSAY
MRS B1=DDETIVEFEERNT 5. Y
RGTANBY DY SUFRUTELVYRIT
FOAVREVWSTOERERANT, BEMAY
RYIRDAY CEBETNL—T IV &8
RTDHEETS

Tr54 2 (HEbtA
)

OAFM507 & Rl —,
RETEL,

T o542 (HEHA
)
ERAEERARA

01PC506

Operations Management
IV: Project
Management

&C

RE R

TAC Y FERISEREHICE, BEEER
BHE, EORE BRIV bO-LEEDY
AFLESNE-EBIOEREEYIETT S
ENEETHD. TOI—RTIK, FAYzH b
TRTAY POERMBHMBE R EEFETS.
BE{R8IZ1Z, WBS Work Breakdown Structure),
R a—1 4, EW(Earned Value
Management), [RfiIRHTY &R, YRITHRD
AUk, REREFOHEEHERLIN—TI—
VEEFBLTEETS

OAFM508 & [/l —
EETRE,
A% E AR

01PC509

Operations Management
VI: Systems Design
Theory

#B

13,4

AE R

HEVATLOBEOCBMES BRI HL1F, i
BOANEICBEVTHRNT 2HITRIDEELE
EO—D2TH5. 7A—F+v— b, ERR(Entity
Relashionship Diagram), IKEEEFE,

UML (Unified Modeling Language) i EDE A 74
JIUTBER, R VRT LORRIEOHRE
/D, EnIT, AREE HFE RARA UL
Wo-BREEIL, IEEPHRIRATLEET
LT HBICRID. AMRETIE, THFRX (B
REDBITE, FATIIIVIEEERAVE:
HREVRATLOETMEE, YRTLREEIHTZE
#ET 5.

OAFM509 & Rl —,
EETRE,
BEAFTEHAEN

01PC512

Quantitative Methods

B

7,8

R—hao4205
rEY

The course begins with the basic concepts
and methods of management science that rely
on statistical analysis techniques and the
art of decision-making under circumstances
of constrained optimization. It introduces
statistical ideas as they apply to managers.
It also covers the fundamental concepts and
tools needed to understand the emerging role
of business analytics in organizations. It
discusses applying business analytics tools
in spreadsheets and online environments, how
to use and interpret analytic models
effectively, and results for making better
business decisions.

OAFM512 & Rl —,
HETERE,
HNEF > Z4 4R
)




01PC513

Information Security

A

27,8

K—=h A4 2T
rEY

This course surveys the importance of
information security in the business world
and covers the introductory concepts. It
helps learners understand the principles
that frame and define information security
and how to implement them in the corporate
environment. Classes will be a mixture of
lectures, discussions, and case studies.

OAFM513 & Rl —,
HETERE,

RNEF 54 4R
)

01PC514

Management
Information Systems

#B

K7,8

R—hao4205
rEY

This course presents a survey of information
system topics from the managerial viewpoint.
We will focus on understanding the power of
information systems leads with strategic
thinking before diving into technical
topics. We will go through emergent
concepts, including data analytics,
security, social media, the sharing economy,
disruptive innovation, network effects, etc.
Classes will be a mixture of lectures,
discussions, and case studies.

OAFM511 & Rl —,
EETRE,

SE (A Z4 4R
)

OAFM501

Data Analysis I:
Introduction to Data
Analysis

#B

K7,8

BEBROBMEEN LT —2RLEEADBTEL E
DRRICEHDSBRREERECELSETY
%. REHTIL, Introductory Data AnalysisTH#3
NLET—2PMOEREEE T HEh DR
O, BRATOERORBEEINET S, 52,
SHYIT bz F7ELTIN—Y T LI T7RE
NLERTICBNT S, THHEARI—XTIE, B
WOMBLHTHLS, BOHWMETL, BROFRE
I28BH 5. BARMICIE BT -2 EXHET—42 &
LT IN—TThoteEan, JLEvF—vay
ERY. F, BALKR—FELT BHFBEER
ELAMELTS.

01PC102 & Rl —,
HETERE,

RNEF 54 4R
)

OAFM502

Introductory Data
Analysis: Invitation
to Quantitative
Analysis

FA

A7,8

T—E ML BRRE, AXHZ HRHZFED
PHT, RS, T2 ICE IV EERREEZED
EHICAVLNTWNS. RO—RTIE, T—2 24
DMLEENRIC, HEAZERET—20EI D
BT 5 BRMICE, T2 0% & B, R
EHEES M, HEHRME, METRRSGURE, BER
THDH hoDFEYIZITOVTHMHEOES L,
EMBEICESERTEICRANERLLEAM
£ D TORSH, BEOREICEEMBEERL,
ThEBELT SR IERERFD.

01PC106 & Rl —,
EETRE,
*o54 2 (RKRAE
[BED)

OAFM504

Data Analysis II:
Principle of
Quantitative Research

&#C

15,6

REB T, T2 EDRE, T— 2 DHTHEE,
SEEMMCLIBROBNLE, EEDTOE
BRICOWTERAT . E5FEL LT avva
A2 MO, SIS, ERADH, VSR E2—5
MERMY LT ChODFEREBNLEDOS
I, 9N—TI9—9 LT, 7oy— b REZRTT
W ZOT—2E5HL, YN—TTLErT7—
LIaVvERT REMSTLEVT—PIaVET
—EDFNDKERZEE L TEREZBOEH DR
EhLDEMERIET.

01PC502 & Rl —,
HETERE,

RNEF 54 4R
)

OAFM505

Data Analysis III:
Data Mining

THA

15,6

AI—RTlE, KEDTF—4h o OMBERE IO
T RKDEHBELI-DBIZ, ZD1TOEZXTHS,
F—AIAZUFIZOVTRNT 5. ABEICE
WTRENFETHD, 7Y I—2avil—iL,
REAEEPIBEKICHBNL, TOEREER L
F2h > T, RA—RTIIBET—2Z1TTHL, B
FIAUALTF—2 LAV ERD. FD=D
T—ADHEBERATIFEORHOERILEL
55 JI—TTHRELLEBICOVT, EDLS
BTF—2%2RELTEDFETHNT 20 %2ER
L AEZEERML, T2 OWRELEDWNEITS.
TN—TI—H LEALKR—MMERZBL T, B
WERBOEAORE, S OEMEBIET.

01PC503 & Rl —,
EETRE,
*o54 2 (FEptA
)

OAFM506

Operations Management
II: Decision Analysis

B

K7,8

"B

RESHIE, BUOBBEEEITEREEZHSIE
HOBRREERMYRS -ODBAGY—ILER
#I% COI—RTIE BRREICEITDIHEA
BFYLUOERELTRBRT 5-ODOFRGR
ERHOTOER, ETILPOHELEECDONTE
B 5 BEROBREFOBRRE, FTHEHED
TTOERREY, BLGHEREHORLLIER
REBICLDPBERREGEDRRICE T HRES
MDFHOERYE, ETIVERBMLGHEER
N9 % BROGERREMEE, JL—T7—
DICKBBRT HBBET S,

* 34 v (REHR
&)

01PC504 & Rl —,
HETEE,

* o540 (REHR
)
REHRITHRBERM




OAFM507

Operations Management 1
[I1: Risk Analysis

e

27,8

"B

YRYME, VRV ETRT 5= DRERIAE
JOeR, Thbhb, YRYICHET IAELIER
ERHTH-ONDTOERELTERESND, )
IaIE. EITYURIIRDADREYRYIC
EOCEBREICHARAENRTNS, TOI—R
TR, YRISHOBERNLEHE, SLUVYR
OB VRITERAV M, YRIIFRTDAY
ML B1-ODETIEHEZERBNT D, Y
RGTANBY Y, SUFRUTELVYRIT
FUAUREVWS TAEREAVT, BHEMGRY
RYIFXDAY CEABEIN—TI—V 12k B
RTBHEETS.

T34y HEHA
&)

01PC505 & Rl —,
HETERE,

* o540 (REHR
)
REFRITHRBERM

OAFM508

Operations Management
IV: Project 1
Management

&G

AE R

JaS ) bERISEREHICIE BENEE,
ETEL FEOEE EfLaVFO—LBEDY
RTFLESNEEBTOEREBYICRTTEH
ENEETHSD COIA—RTlE, FASIY b
RRTAD CDEROGHNBLEFEEFETS.
B{k#9(Z1%, WBS Work Breakdown Structure),
RrTa—1 4, EW(Earned Value
Management), [RIBIRHEY &243, YRIIHRD
AUk, RERIZFOHEEHERLIN—TI—
VEFBLTEETS

01PC506 & Bl —,
RETEL,
BRAERAR

OAFM509

Operations Management
VI: Systems Design 1
Theory

#B

13,4

RE R/

HEVRATLOBECHEEERI S LE,
BOANEICBVTRYNT 3 OICBRIDEELE
EDO—2TH%. 7A—F+v— b, ERE(Entity
Relashionship Diagram), iKAEEX,
UML(Un|f|ed Mode | ing Language)&t®9477
FIUTBEIE, #HEVRTLOAHRE
®ID. EnIT, BARE EFE ARSUE
Wo-BREHER, AEPHEIRATLEET
LT BEFICRIID. KIRETIE, T¥X (A
REBMNE, FATIVSIVIBEERVE
HEVATLOETIVEE, VAT LEREEINE
FETD.

01PC509 & /] —,
HETERE,
REHRITHRBERM

OAFM511

Management 1
Information Systems

#B

K7,8

—hA4 24T
’TI:/

This course presents a survey of information
system topics from the managerial viewpoint.
We will focus on understanding the power of
information systems leads with strategic
thinking before diving into technical
topics. We will go through emergent
concepts, including data analytics,
security, social media, the sharing economy,
disruptive innovation, network effects, etc.
Classes will be a mixture of lectures,
discussions, and case studies.

01PC514 & Rl —,
EETRE,

SE (A Z4 4R
)

OAFM512

Quantitative Methods| 1

B

7,8

—hA4 24T

reEY

The course begins with the basic concepts
and methods of management science that rely
on statistical analysis techniques and the
art of decision-making under circumstances
of constrained optimization. It introduces
statistical ideas as they apply to managers.
It also covers the fundamental concepts and
tools needed to understand the emerging role
of business analytics in organizations. It
discusses applying business analytics tools
in spreadsheets and online environments, how
to use and interpret analytic models
effectively, and results for making better
business decisions.

01PC512& Rl —,
HETERE,
REF > Z 4 4R
)

OAFM513

Information Security 1

A

27,8

R—hA 42

rEY

This course surveys the importance of
information security in the business world
and covers the introductory concepts. It
helps learners understand the principles
that frame and define information security
and how to implement them in the corporate
environment. Classes will be a mixture of
lectures, discussions, and case studies.

01PC513 & Rl —,
HETERE,

REF >S4 4R
&)

OAFM601

Introduction to
Corporate Social 1
Responsibility

e

X7,8

Torikawa Shayne

HMNEERIT, THEAOEBIIHTIEEDE
{£] & L TCSR (Corporate Social
Responsibility) ZE& L1-. DEDHESHEFE
I&, HBMBEDEIE CSV) & b TR FLSA
Y@L 7 FA—FAMOI Y M AV MEBRIIL

TW5. COI—ARTIE CSREFKEARELRED
FRADBZEBNT D, Y TS5AFz—U 20
CSROFRBERHIE, HERBERT—URLT—
DERFLZITTHL, HEW BREAOZEO™A
PEHENSE. VSRE T—RRET 1 LER
[(SESDE: 154¥ (%3

01PC221 & Rl —,
RETEL,




OAFM603

International
Conference Seminar [

T3

Vil

%, Magnier-
Watanabe
Remy, Tan
Caroline S.L

COI—ROEHBEMIE, ERFHFBCSMT
IRBREBMOLITHD. FEE, FRITHEL

T, ZTONHTRIBHOMREEAET 2%
BREIENTES. COI—RIIERITHE - &
BIDHCLLNETENTHY, FERIERRERET
BRHERFEL. REER FPEFEELEZTATO
Tyl avIizoNT, BEICKDLR—FERE
FrEELIT, KBEY L IVOHENERI2.5
B ZHBI L TWD I ENEHLERD. BERE
o, FRTHEMHBERIO F— - 5—=1J"
ITRBT BEEHIC, EDRRTODzI L B
KOHLIHART—VLEITTHEL, BEOLESNY
SRATEMTDIELMNHHSATLD

01PC403 & Rl —,
HETERE,

OAFM604

International
Conference Seminar [

Vil

%, Magnier-
Watanabe
Remy, Tan
Caroline S.L

COI—ANEHAMIE, ERPHRBICSMT
PREBEBLLICHD. 2ER THTSy
- R=N—FZRITRHEL, RRTIHRES
5 EMTES. International Conference
Seminar [ & 2742, International Conference
Seminar I1[CE{ET 2FEE, FRTHEERE
15, RE% FEFHELEZIRTOEYY 3
VIZOWT, BEICLDILR—FERIHTHEL
LIz, RKBEY Y a D OHENE2.5 BEE
HBIZLTVBD I ENEHERD. PEFF, 2
KRTHRE-AFBLZEFO ¥F— - S—=U 7 ITRBR
FTELEELIS, ESRRTODY b, BKROH
SHRART—ITTHEL, BEOLEPLY AT
BRI B EAHBFEIA TS,

01PC405 & Bl —,
EETRE,

OAFM605

Case Study Practice

&#C

K7,8

Magnier-Watanabe
Remy

COBREERE, T—RRET 1 OFEERBICEE
L, EBTHLEEHAMET D, mKR4DD5
A (BE20A) OF—LICRESIFET,

Face-to-face
(partially online)
01PC444 L Rl —,
HETERE.

s (54 HtR
)

OAFM606

Business
Communication Skills
I

#B

X7,8

Torikawa Shayne

Effective interpersonal skills are essential
in both personal and professional
environments. This class will examine the
fundamentals of effective communication in
cross-cultural environments.

In this highly interactive class, we will
engage in activities which will encourage
individuals and teams to utilize critical
thinking, problem solving, and negotiation
skills. We will also discuss cross—cultural
communication/sensitivity topics. This class
will move away from the traditional
textbooks and lectures by leveraging the
individual’ s knowledge and experiences to
effectively contribute to the team and
navigate through the activities in this
course

01PC430 & R —,
HETERE,

OAFM608

Business
Communication Skills
I1

EE= ¥
H

Lo

James Leslie
Anne

The goal of this class is to help students
feel comfortable with English written
communication in a business setting.
Students will be able to generate written
documents with suitable vocabulary, tone and
phrases. Furthermore, the English in this
course will be for international business,
so students urged to write with a global
mindset, instead of merely translating their
thoughts from their native language.
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MBA-IB Speaker Series
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The MBA-IB Speaker series aims to provide
students with the opportunity to learn
practical, real world issues and challenges
as well as strategies from various industry
leaders. Students are provided with a
platform to discuss and share with the
different speakers, developing not only
their knowledge base but their soft skills
at the same time as well. This course also
aims to help build networks between students
and the industries. The speaker series
session also focuses on bringing in speakers
from various industries as well as job
scope. This will help enhance the learning
and industry exposure for the MBA-IB
students.
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