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01PC001

Organizational
Management 1:
Organizational
Behavior

A

1,2

KA BA

ECRADEMIE, ARIZEKDEZANKELN
COI—RIE BANEDL S IZHIBTITET
5h, EQOKSICEHFTLEN, ENKSIZHE
HERTHMICONT, BEAMGMBEREIC
R HELSICEFEThTLS. & YERKMIC
&, I—XARBEFBEA, JTIL—7T, HBHEHEDO3OO
REICHFEIND. TRNENORFTIZDONT
HREEROMAIZOVTERT S, ¥5RI(L,
EBE TaRhYIIY, H—RREATq L
O—)LFLAIZ&EYERIND

MBA-IB Student ONLY
OAFMOO01 & Rl —.
HETRE,
EHERMERE

01PC002

Human Resource
Management 1: Human
Resource Management

#C

13,4

i EE

This course is structured to provide an
overview of basic theories, concepts, and
practices of human resource management
(HRM). Covering areas, such as recruiting
staffing, performance review, compensation
and benefits, and training and development
the course aims to facilitate the
understanding of how the design and
execution of HRM could contribute to build
up an effective and strong organization
The course is designed for students with
years of working experiences, and they are
expected to participate in the class
discussions to exchange ideas and deepen
the understanding of HRM and their current
(and future) problems in the workplace

MBA-IB Student ONLY
0AFM002 & Rl —,
HKETRE,
FERLERE,

You will be required
to purchase cases
for the class.

01PC003

Marketing I:
Marketing Management

#B

13,4

Tan Caroline
S.L.

CHI—RIE I—47T4 VT DERBLEEE
HiREHE, YTV EERTHLETR
ERABREBETLIEOIC, BE TARHY
vay, F—RRE T4 EHAEHETTYA
vERATLS. TOI—RTIE 3I20FEMA
Hhd. FY, T30Ta4UY, HEETH
GrA TF—vay, ROVa—UJICEAEE
W=7 T4 VT DERICENT, gne
D&3IflEZBIET 20 EEBTIL. 2
X, XHOBHE BEROV—RARIT %8
LT, I TAVIEBOEREREDD. &
ZOBEMIX, I—45T4 2 IOREICHLT S
=12, SO DBRMICEZSENEED
5L REIC, BRREYV—ILOSITEIGHA
ECRRAKRDAH, I—7 T4 VT EHEIDIL
B, X YTTAVIHRERD/ INIEBR/TS

MBA-IB Student ONLY
OAFM003 & R —.
HETRE,
EHERMERE

01PC004

Business Strategy I:
Business Strategy

#C

+7,8

FH EE

BREERESAMNIDVTESERTHD. &
EERE tFE, BESMMTLIRRELNDL
FBEDHIRERICHEONTW HDERH £
E, ThERRSETWK OO FTUAHD
WEHAEDLSBHLDTHDEEAD. CDE
RTIE, BEHE (S - BRPHURB) €8
L, REIDEHIREELLD, HREFRMAEMR
DI-HOEFH, EFRSFDOLHDTL—L

T—O%ERTHNE, BEELER - 2T
FEFERJESITHEFShTWS. F=, 435
RIIHEE EBWT—ARI—T1—REER
LTAUE—F9T1 TITEIERERET S

MBA-IB Student ONLY
OAFMO004 & Rl —o
EETRE,
THEBERE,

01PC005

Finance 1: Corporate
Finance

&FA

+1,2

R FR

ZOO—RIF, HEESEEI’HMELS L ULREH
SOEREEMRT S-OICBELLYD, a—K
L—h I 74TV RADBERNLGHEICESEY
T, BEETARByPavkKICLEELED
ThbH tELELIOCIY FOEMAE
BELEABEDRESE, EUBKOFTES
AR EEREITRYT. TREXEREOBEMIEE
BEl¥ryiay0—, BERAOMEFEHIR +
BLUEXRFEOTOERIZERT D. &5I,
TNFET AV T7—25—BEH BLERS &
U MAIZDWTHAN—TF 3

MBA-IB Student ONLY
OAFM005 & R —.
HETRE,
EHEBMERE

01PC006

Accounting 1: Basic
Accounting Theory

#B

+1,2

COa—RTIF, BEEXICLY, MBERE
ZORRISOVTRAMICERET 2O DEHE
MERHMNBEEER/T 5. PEICRIHOEEY
K TOER, BLIUVHBERROEEITONT
BRSEL5ILEBET. T, ERRHA%E
FHES (IASB) I2& > THRE SN -ERHBERS
HHE (IFRS) 2R—RIZL T, SHAMBEESN
EEORNEICIE BEHME®, #HAHLER &
R, wk, HEXR KHEKX RIAYIIL
REHRK, IFRBORA, ERDEORAL
EOERBBENEEND

MBA-IB Student ONLY
OAFM006 & R —.
HETRE,
EHERMERE
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01PC007

Global Management I:
International
Relations and
Economics

FA

L

Kk ER

ECRRIE BH &8 RBRELE, 0EO0
ERTRHBRTELVNT O—N\ILREORED
FEEZITS. F£fz, EDRRALBUA - BF -
Bifis ESEHICh-2BBMEO LTS
A—¢ElEHoTWS. 25 LE-ERREZERT
3I2H0T, ERBARES (IPE:
International Political Economy)] MDfR&A
AERD. KI—RTIE, BALBREOHEE
ERIZEB Lo DERHSNERICOVWTER
IR L% ERBCAREOMREERT
LEOITRELZBAMY—ILEERERRCL
YRET S HIC, BERES EELR 2E
BEOERICKIEET, FIS5LEBEEICE
1T ZERHE, 74—, Eo(25a—n)
T—2avEHCHImEICOVT, EEBUAR
FEFEDIOOHRBE (YT IRXL, UASYX LA
TILYRER BRER) (CESOTREET
L, ERDOBERZHAE SRR PEBREECVME
HEERFILBIONEERD.

MBA-IB Student ONLY
OAFMO07 & Rl —o
EETRE,
THEBLERE,

01PC008

Operations Management
[: Operations
Management

#B

17,8

B KEH ="M

LGESESS

FRL—=23 X - IRTAVRE, EIC, B
RELIFY—EXDRER, £E HBOFHIC
BhHhoTWW3. ARL—2 32X - IRIAY
FEBENIROA D AT UROERLLS
BAEHE, ETIL, BLUHAZOERAIZK-
THRYEbHbNE. ZDI—XTIE, PERT/CPM
WREtE, BESITE BRRESHT, TEEE
HBETFILEWISODDARL— 30X IR
AVRERLEIROAV ML IUVRDME Y
DREBNT S ELEVIICHET H2EAN
TS ETIL RABLUARL—2 30X
~DIEA%E, BETLILHORAICLLERD
SFEET .

MBA-IB Student ONLY
OAFM008 & A — .
RETEE,
EERMEHE,

A#EHE

HEES
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RER
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01PG101

Business Mathematics

&FA

13,4

B KEH R/

LGESESS

BEPESKRRAGEEMBAT B0, BHEN
BELIND. EDRIABFE, EDRRITE
RSN TWOHRABEENGTEELRAT 512
HOBFEBEBN TS ELZBHNET S, =
NDIA—RTlF, EDRRABZOREBELAD N
SHhDOrEVI R, FIZIE BBETFT, T
3, BEELHE, WMALEER/N/LEL—T
3. HEREVYIIRLT, AEAER HEAHY
HEPESKRANOGRABEREE, V5RE
BERALGNL, BETIHHFOHREICLST
EETD.

MBA-IB Student ONLY
OAFM101 & Rl —,
EECRE,

01PC103

Introduction to
Economics 1

&FA

15,6

Maswana Jean—
Claude

CHI—RTIE, BEBARFPEREREY
O—NLTHISEEBTSEHIBELSLD
S/ ORFE - XV OBRFROERMGHRIC
ERZEATH FE-HGLMBRREDOAN=
XL, HEEOERERGARE, RAMA,
FHEEMN, KEHR, AEAR, @EEHE
ERE, THED, EEOFBARAELDOAH=X
BEE
LR, 7M1V XETILEIHETIL, BEF
#H, BRXHER), S[BEREEX- 1270
DAN=XLOBEBEEREL, BHEEVSR
HEERAUNLFET S

MBA-IB Student ONLY
OAFM102 & R —,
EECRE,

2% (Organizational Management)
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01PG201

Organizational
Management 11:
Professional Manager

B

K78

Kt HBA

CHI—ARTIE, HFEEEBANN T+ —T 2R
EREBETHOITMELRRBHEIR DAY
AXNEBBTDHIELEEMEL, 1) —BHEE
ENSEEBADRAL—ILBT, 2) #HIDOE
HEERAERIEDIZODRA b, 3) A4y
g, a—FU, BERRO-OHOHELTE
RAA), EETHMTRELDLIASIDORS
UhEBFEFZ, BEERAICLVEBRIhG 2
£lF, DEMGEEBDLOEEICESRELTE
ETIEFEAL, BEBELTHRWMT 00
FEMICOVTHEBILER, PENHFSN
5.

OAFM201 & R —,
EECRE,
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01PC205

Human Resource
Management I1: Stress
Management

B

+1,2

=i mE

The course is designed for students to
acquire theoretical and practical
understanding of stress management skills
in the workplace. Using cognitive-behavior
psychology, tension releasing exercises,
hypnotic relaxation and other techniques,
the course aims to familiarize students
with actual stress reduction skills and the
theories behind them.

Limit of 18 seats
available. This will
be determined by the
first eighteen who
complete the TWINS
registration.
HKETRE,

01PC206

Human Resource
Management 111:
Global Business and
International Human
Resource Management

ZOa—ARTIE, EEMAESRIXEN>1z0
UTERMIBITEIANERERICDOVNTESR
#175. EHFEYHELT, FyA—1)LIED
BEICET2EBOEL, BBRNICETEIFA
T2 v OB AMBER BEROAWEREE X
VEXEMIZE T 5RA, #HE, H51CET 5
FEYYERMYEZS. Aa—XTlk, #HEL
T—RARABAT A DRHAEERNDILEFE
LTHY, BEBEICIE BEBMICERIZETS
HRZETSLEHEIT D

0AFM202 & Rl —,
HKETRE,

2020F FERAEE T,
You will be required
to purchase cases.

01PG207

Business Anthropology

BERLET—RARITAICE>THEREINEID
FHRMGEI—R(E, BEANEZONTOHREE
PEIRT EOREFSATWVS. ChlE, S0
NENDELMEE, TORKRMWGERZRE
BEAEZENEDLSICSEHELTEND
BEDAY Y FICESERARETISNALEL—
¥4 COa—REBELT, 2EE COKF
DEANGHZEBMT S 312, NERE
NEDES ITHRAEMT IO—FEERALTT—
AE, AHEFTINEFL, ThEDRFIL
ERBICBVTERT S/ EFENAS

OAFM203 & R —.
HETRE.
2020F ERAEE T,

01PC222

Diversity Management

The course takes the students into an
exciting journey around different cultures
and various work styles that are constantly
growing in the global world. It will
present and study issues of diversity in
multicultural spaces, ideas of equality and
human rights, and new opportunities the
business world today can offer in a variety
of economies, production and service
industries. Students will study and
understand different aspects of work and
human relations encountered in global
business interaction, from the management
of multicultural workforce and teams and up
to handling delicate issues such as
accommodating successfully religious
practices and managing diversity of race
and gender. The same patterns we encounter
in social and economic |ife appear in our
online behavior and values, therefore we
will also relate to the ways the issues
studied are reflected online and how
businesses and economies should prepare and
adjust in order to construct a successful
and productive workplace in the future

HETRE.
20205 EREE S,




HEES HEA BX wun BET smen mem as BuKA BEmE W
International enterprises enjoyed HIETRERE,

remarkable development in the past decades,
amid warming globalization. Just |ike
market share, revenue, branding, and
business model, extraordinary capacity of
human resource management is a critical
part of modern enterprises’ competent.
Excel lent company always dominates in
growing people of excellence.

On the other hand, many enterprises suffer
from the shortage of qualified talents,
especially for the high-level management,
while young managers are not yet prepared
to expose themselves to rigorous
requirements and responsibilities as a
competitive business leader.

When focusing into Japan, such a dilemma
poses a past powerful expansion of the
business and losing the leading position on
each industry. Japanese management has been

Executive Soft Power called as “Glapagos management” who focus
01PC224 for Global Business 1 1.0 [ 1-2 B *7.8 s only for the domestic market and poor to
Management manage the global competition. On the other

hand, neighbour country of China has been
continuing unpredictable evolution with
very high speed of so called “Dog Year”
Through the long time experience of
lecturer on both business and teaching to
MBA students, comparative management style
will be taught practically

Tsukuba MBA students are required to obtain
knowledge and know-how based on the wisdom
of superior leaders in the Global Business

Competition.
Those are all so called “Executive Soft
Power” .

<BE

ot
B

The ability to build and maintain strong
relationships based on trust and mutual
respect is one of the critical success
factors to be an effective leader in
today’ s complex multinational
organizations. At the same time, a leader
must drive action and overcome resistance
to deliver on expected outcomes. In this
Leadership and course students will learn about leadership
01PC225| Interpersonal 1 1.0 1.2 ke +7,8 0SA Howard based on group exercises, reading
Dynamics materials, and lectures based on the
instructor’ s experience at top global
corporations in the aerospace and mass
media industries, and the writings of
professors and instructors at leading U.S.
universities.

Japanese companies, particularly HETER%.
organizations with long histories, are
known for having distinct and well-
established corporate philosophies. As
Japanese firms pursue global business
expansion, what role should corporate
philosophy play and how can firms
communicate their corporate philosophies
effectively to diverse internal and
external stakeholders outside of Japan?
This course will cover the following
topics, from both an academic and
practitioner’ s perspective: 1) What is
corporate philosophy? 2) What is the role
Corporate Philosophy g of corporate philosophy in global business
01PC226 in Global 1 1.0 1-2 Flc 17,8 asagawa management? 3) How can Japanese firms

Organizations Annamar ie effectively communicate their corporate
philosophies to diverse stakeholders? The
course draws on insights from the fields of
intercultural management, corporate
communications, organizational development,
and corporate governance and is recommended
for students who wish to deepen their
knowledge of the relationship between
corporate philosophy and global business
expansion.
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01PC401

Global Skills I:
Coaching to Grow
People

e

1,2

SALE -

Using cognitive-behavior psychology and
other techniques, the course aims to
familiarize the students with both actual
coaching skills and intellectual
understanding of these skills. The course
will deal with both what personal growth
means as well as how one can facilitate it
The course includes not only other-coaching
but also self-coaching as self-development
is essential for promoting growths in
others

Limit of 18 seats
available. This will
be determined by the
first eighteen who
complete the TWINS
registration
HETRE,

s#IRF B (Business Strategy)
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01PC105

Introduction to
Economics 11

#C

L

CHI—RTIE, BEBARFPEREREY
O—NLTHISEEBTSHIBELSLD
S/ O0RFE - v ORFROAMLGHERIC
BRELTS MmHEE (Temis Fxem
5, BaAWiS, MATS), £/ - MBEE IS
BI#R, LMBh#R, [S-LM&MT), EIRE S & ERRIR
X (EREAI & HEEN, BESHIR, BERJ0y
7, BRRX), SEAEER(AEHE BE
NEAME, BT« v v —BEFRX, 7T
B, RUTL=TLIVT - ETI), BERR
i (REREHX, FHRRRER RNEMK
RIOEFZEFELL, BEBRPTRAviay
I2&YfThhb

TBD
OAFM304 & R —.
HETRE.

01PC301

Finance I11: Valuation

FA

%7, 8

R FR

COI—RTIE, MBEIFN T4 Fv
=4y FEBERT S5-OITRBER KM
EEMEICRIEABIICEREZLTD. TaF
DUxIL s I—=y b, $FITMBAIZE LTHEEIC
EASh DX & EHFMICET 8=
(WACC, CAPM, R—4%)&, LW OHDFE (B
ESIETIL, 2U—FrvrviaTO—ETI,
BRMEETIL, TILT 1 TILE) EBNT 5.
QA—RETHIC, 2ENFERFrY2T70—
FRALEYLEGIRERANT, BEMEZE
BE95T74RAIV - Fyyaa—- A
Yy RICERTHILEBZLEL, BEERY
DS RATARAYYaAY, T—RRETA4HD
HAHEDLEIZEYTHAD

OAFM305& R —.
RETRE,

01PC302

Finance III:
Derivatives

e

X7, 8

AE B

This course focuses on basic concepts in
derivatives which are very popular and
frequently used in financial institutions
It shows students the basic characteristics
of forward contracts, futures, options and
swaps. It describes the concepts of
arbitrage/hedging and how to evaluate
prices and value of each derivative. It
also introduces put-call parity, option
Greeks and option strategies

01PC303

Finance IV: Project
Finance

It covers the project finance and large-
scale infrastructure finance

The course will be structured with lectures
combined with group work and case studies
to promote understanding and analysis of
presented topics. Lectures will be
presented by experienced project finance
and structured finance professionals from
Sumitomo Mitsui Banking Corporation (SMBC)
a global leader in project finance, based
on theory and real world experience

Active class participation will be
expected. Case studies will be based on
actual transactions to demonstrate concepts
to be presented. Group work will be
utilized to further understanding and
active participation will be expected

Guest speakers
(Organized by
Tadashi Ono)
HETRE,

2020 FEREE T,

01PC307

Accounting I1:
Financial Analysis

#C

K78

B BB

COOA—RIE, HUBEROBRAFEFETSHC
LETREDHBT—FICEATEHMETL, &
EEBETMT PENEBTRT H1-OICTHA
vEant, BERAORETHD. Ff-, #HE
VIrDITERAL, MBT—2EMBNTS
CEHBNTSH. COI—RTIE, HEXE

= - BRHEE - ABHEELLEORAAND,
HMBERINICETIFEETHENRTS. o
FEICOVWTIE, Frviaoo—5M, LB
S, KESW, EEDN, RS, MHHFH
RIZEDICIT7 U AV LD EENS.

(BIE&M: Accounting |ZBIEETHD &)

OAFM306 & [/ —,
EETRE,
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01PC308

Accounting II1:

Managerial Accounting

A

%7,8

COA—RIE, BEIHOMBEFEITLHL
T, PEORETENIOERIZEDLSIZE
SHEREERTEAONEERT S-00, #
ZMKXOBETHD. LEFEOLEBEFITL, #
BREHALMNCTE. Fir, HEED REE
H—ERELEDREDERMZERY LIF, e
BEMICOVNTAMETS. SOI—XTIE,

B ST (CVP), SEBHE AR M (ABC),
NSURRA7H—KBSC), £RRMAE, &
EREHES, FELALIBELFEREEETD
(BIBEM: Accounting |[ZBEBEFTHHZ L)

OAFM307 & Rl —o
EETRE,

01PG311

Marketing I1: Market
Research - Cases and

Application

LA

K78

Tan Caroline
S.L.

Ja—RNLEER R EELT HHHEORRICE
mL, DEERGEMICERELREHEMFL
TUOIETFAERSZL. ZOa—R(E, B
i, AE, #HEOBULLHLN, ThIZHELT
BEHENTO—NILBRICETEI—4 T«
VOBGOY—ERITERELTS. 7T—RR
ATFAI2BNT, Y—EXPEGHERY LIF
5. Ffz, JA—NUI—FT T4 ERVE
CaAT7HMBIZERZLTS. 1—XI& #EBE
EH—RREATAIZK VRSN D

OAFM309 & Rl —.
RETER.

01PC312

Marketing I11:
Branding

&FA

k7,8

Tan Caroline
S.L.

TSR, RIICESTARENICRLMED
HHEAEND—DOTHD. TS5V FEERF %
DREHBROFARGES. TS50 FETFY
FEEORLZ L7 HAEOEMRE, BEAA
YT A EBRAGTSUR - T4 T 1 &HR
THELETEETHS. COI—RTIE T35V
FETSUREBOEREERT S, FEI,
ISRV a=vy, BE #E ER
TS5V REli, YO—RLTS50 FOEBER
BT% COIA—RBFBEBRET—RRET(%
AWT, 2EE, FRAUEXOTATTPRE
ZEML, RERITIHRESAOND

OAFM310 & Rl —,
EECRE,

01PC320

Digital Marketing

The internet has brought profound changes
in the business and social institutions.
Online businesses and the use of digital
tools and platforms have experienced an
exponential growth accordingly. This course
will explore the different digital
marketing concepts through a blend of case
studies, lectures and group discussions.

RETER,
200 BB S

01PC324

Marketing Survey

This course focuses primarily on
questionnaire design and scale construction
and basics of interviews used in Marketing
survey research. We will be exploring the
different types of questionnaires, the
variety of options when it comes to scale
selection, and the trends of emotional
models. This is a "hands-on’ course where
students are expected to design and develop
their own survey, question format and
framing, and scale selection. At the end of
the course, students will possess the know-
how of practical processes involved in
conducting marketing surveys

KECRE,
2020 EBHE T

01PC327

Finance V: Behavioral

Finance

Human behavior is affected by cognitive and
emotional shortcuts and errors, while we
(humans) intend to behave rationally
Economic behaviors including consumption
savings and investments are all operating
under such “bounded rationality” . It is
particularly so under financial decision-
making and actions to cope with probability
and time. This course reviews key findings
in behavioral finance studies and explore
practical applications for institutional
and personal finance with case studies and
discussions

RETER,
200 EBHE S

01PC328

Entrepreneurship I:

Entrepreneurship

#B

K7,8

Ploch Manuel

COBRIT. FEN(DFREXERISE D
HNEFR, BLU(DRERIZBTIEERD
RENECEBI D EEARICT DL SITHES
T3, BERBICE, T—RAXET1D5
EEblo, RE— 7Y THEERT PEEL
BEEHRT DS LEET,

OAFM311 & Rl —,
RETER.
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01PC329

Entrepreneurship I1:

Demand Chain and
Innovation

BERE

L

FH EE

CDEZETIX, T4RAhyYay, ¥—RRA
TaRXtEAEhE BENEEX2LEHD
WEEEHLEY, F-AEEFRELTL L
DIZBEBERDIFEBICTOVTREATL. F
D, BEILDERRE, ERO/N) 21—
FI—CORAORANLBEFERITHL
ZEMRL, BE - ZEICOVLTHEREITHOTL
(. &5IZ, COHEETE, YT54Fz—
VeRRTAVE, EDRRIOAVATL, B
FUVRTLBE, A/ RAT4THBLED
ERMBRCOLWTHih, ZHEOERERN
DiiexEBET.

OAFM312 & Rl —o
EETRE,
9/15(#122), 9/17
9/23, 9/28, 9/30

01PC330

Technology Management

B

K7,8

FH ES

COBEERTIE, T4RAYYIY, ¥—RR4E
T4 RXLEAEDLE, BHBE(XROAY
beFT-FH/00-)0ERBEILE - B
THIELEEMICRHBEIND. TNIEEVVER
5L TRENEDLS IClEZFRIEZES 4L
ZINLELDfEZEDL SICER/LTLL
REM] EVSBEITHLT, EHLOTREZE
BHEIILEEMELTVWSELBERTES. C
DEETIE, BITRELA/ R—2 a3V (CEE
F537 - AVURTURCHSREKRIZET S b
EvyIco0THfith, HiRELHEREOE
mEFo>TWL.

OAFM313& R —.
RETRE,

01PC331

Finance Seminar I

Fil B

COI—RIE, FEOEXRMLEBMEOERLIC
ERZETS BEBEEIF—LEHEBL, CFARK
SMNEHT D Research Challenge Competition
IZ8mMd 5. COAVRIZBNT, EF—LlE
CFABEMIEET D4 —4 Y bREEHNT 5.
FE TR EXRICEK, TS, Frvyia
J0—Fh, LELIREFOHE, BHEEOH
E, BIUA—LDEEENEEND. SHTT0
TRIZIE, HBEEORI—FT 42T ~DSM
NEFEND. (BBEH: 7274F70X 1 &
U lzRBEETHDHL)

ONLY for those who
will particilate in
CFA Research

Chal lenge

OAFM314 & Rl —,
HKETRE,

01PC334

Finance Seminar II

Fil B

B RE

This course focuses on practical
application of basic concepts of
valuation. The members would participate in
the CFA Institute Global Investment
Research Challenge Competition sponsored by
CFA Institute. The members consist of
Tsukuba team. The team will analyze the
target company which is given by the CFA
Institute. The analysis includes the
business structure analysis, SWOT analysis
five forces analysis, financial ratio
analysis and should result in the
valuation. The valuation process includes
the scenario analysis, cash flow
projection, estimation of required rate of
return, estimation of growth rate, and
estimation of beta. The analyzing process
includes the participation in the IR
meeting of the company during the time. Top
four team who are selected by the reports
could be entitled to make a presentation at
CFA Institute (Japan). The champion team
in Japan can proceed to the Asian Pacific
Investment Research competition. The
Finance Seminar Il is basically held for
the preparation of the Asian Pacific
competition. This seminar requires strong
commitment, energetic contribution and
cooperative teamwork in addition to the
comprehensive knowledge of finance

ONLY for those who
will particilate in
CFA Research

Chal lenge
HETRE,

01PC335

Finance Seminar Il

This course provides the opportunity of
reading academic/professional books/papers
Students specify the books/papers relating
to Finance(credit risk, liquidity risk
valuation etc.) and read it by group
Students are required to contribute
positively in the explanation of designated
parts and to participate in the
discussions. (Advance permission of the
Professor is required)

ONLY for those who
will particilate in
CFA Research

Chal lenge
RETER,

2020F FERAEE T,
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Business Model
Innovation

A

k7,8

FH EE

ZOEEIZ BECECBVTHRIZEETSE
CRRAETIEEDLSICEELTLC DD,
HEIWEIHLWESKRRETLEESHRL

EHEOAIEmE, BRRICETIATONED
ne, BREESRAETIVIZDOWTIREE - &
RETSEICHD. BERTIE BHROIL—
LI—YICETBHLYFr—&, EHENTEH
EFRY LIFEBRENTIVREICBMYANS S
LETEEBMRZBHDHIEAS

OAFM315 & Rl —o
EETRE,

01PC338

Strategic
Intel ligence

The objective of the course is to introduce
main modern strategic frameworks in order
to empower students with ideas and insights
of how to address strategic decisions in a
smart and intelligent way. Strategic

intel ligence takes the perspective of the
CEO/General Manager formulating and
implementing strategy in fast-changing
environments. The course is essentially
integrative, drawing on Business Strategy I
core course to show how strategy is
developed and turned into action. The
primary emphasis is at the line of business
level, although we will also consider
corporate level. The course emphasizes the
peculiarities of international business as
well, and how to sustain competitive
advantage in an international environment
Most importantly, it attempts to enable
students to think about various strategic
tools in a creative and intelligent manner
Classes will be a mixture of lecture and
critical discussion of theory and practical
cases.

HETRE.
20205 EREE S,

01PC339

International

Business Development

FABC

£

iR g2z

This course will explore many aspects of
developing a Japanese ramen brand in the
international markets. Participants will
learn from the experience of IPPUDO, a
wel |-known ramen brand, throughout its
expansion and many challenges. Particular
focus will be on the areas of marketing
procurement, human resources development
finance, strategy, and negotiation

01PC340

Law, Public Policy

and Business Strategy

regarding Cultural
and Creative
Industries

B

£7,8

RE #&

Cultural and creative industries (CCI) are
sectors of organized activity whose
principal purpose is the production
promotion, distribution and/or
commercialization of goods, services and
activities of a cultural, artistic or
heritage-related nature. The importance of
CCI has been discussed and analyzed from
various perspectives. Goods, services and
activities produced by CCI may have
significant commercial value, generating
various types of business activities. Those
goods, services and activities are
sometimes connected with topics of cultural
identity and diversity, and can also be
utilized for facilitating national and/or
regional branding as well as for expanding
intercultural relations among countries and
regions. The promotion of legal systems
that support CCI, especially intellectual
property protection systems, has been a hot
topic for government, industry and academia
in many countries around the globe. At the
same time, CCI has faced a diverse range of
social, legal and/or economic issues and
chal lenges of globalization

While capturing these characteristics from
a wider perspective, this course aims to
give students an opportunity to gain the
basic knowledge of law, public policy and
business strategy regarding several
selected sectors of the cultural and
creative industries

Conducted by Assoc
Professor from head
campus

HKETRE,
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Accounting IV:
Empirical Accounting
Research

e

k7,8

This course aims for introducing students
to some basic topics in empirical
accounting research, and to essential
methods applied to tackle research
questions. Course topics include earnings
management, tax avoidance, audit quality
corporate governance, financial report
disclosure quality. Students have
opportunity to learn the research design
and approaches from existing accounting
literature. (Prerequisite: Accounting I)

RECER.

01PC425

Global Knowledge I:
Practical Aspects of
Business Law I

B

X7, 8

Witty Thomas

This course aims to provide specific
knowledge and understanding of the
practical implications of law on business
transactions in general and on a company in
particular. From the perspective of a
company engaged in international business
transactions, the role and consequences of
law for a company’ s organization, business
model, strategies and day-to-day operation
will be explained and illustrated in
practical examples and case studies
Students will gain a comprehensive
understanding of where, why and how law
affects a business and learn how to deal
with the legal aspects of various standard
business situations

TEXE.

ot
B

s##R%F B (International Adaptability

HEES
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Global Management II:

Transcultural
Management

HERE

£

This course is designed to provide students
with a general overview of transcultural
management. Transcultural management
focuses on how people and organizations
transcend cultural differences. Today
companies operating in the global market
have to deal with diverse customs
nationalities, gender, age, ways of
thinking and behavioral patterns of their
employees and customers. Geert Hofstede
called thinking and behavioral patterns of
individuals “mental program” or
“software of the mind” and defines this
as “culture” in the broad sense of the
term.
Along this line, a multitude of attributes
mentioned above can be considered as
“cultures”

01PC410

Global Management
[IT: International
Peace Operations

#B

£

Mulloy Garren

This course is designed to educate all
participants in the varied and complex
issues related to Peace Operations. These
issues will include the definitions of such
operations, and being able to answer the
questions as to who conducts them, for
which institutions, according to what legal
instruments, where, how, and why? While
these may seem to be rather simple
questions, the answers and their issues are
rather complex, but they reveal a great
deal about how international institutional
actors and nation state actors behave and
about the mechanisms of crisis and conflict
management in the 21st century

HETRE.

01PC418

Global Knowledge I1:
International
Relations

HERE
th

e

¥ xE

This course provides a general introduction
to the field of International Relations
(IR) and major themes in world politics. It
is designed to introduce students to IR by
encompassing various approaches. The course
will cover basic theories as well as
empirical coverage of core aspects of
current international relations, including
sources of conflict and cooperation, the
role of non-state actors, and contemporary
global issues (e.g. US-Japan relationship
migration).




HEES

MB4

fE 3
Bk

Bp ¥

RER
EFER

RRREIR

FEEE 4]

REME

-t

01PC421

Cross Cultural
Management 1:
Managing Across
Borders

A

15,6

Magnier-Watanabe
Remy

CDEZETIX, T4RAhyYay, ¥—RRA
T4RXLHEHEDLE, UTD3DDBEMEER
FTEHIELEXRICBEVLWTEHISATWVS. F—
12, 7O—NLBEEIZEVWTERETIESR
R )=F—=HEBBELTEIRETO—NILE
BERBICHALT, BERNTEHL S CICEE
MGEFEFRELTHL. EZIZ, Y-
REICBTA2XENLEI VT IR FOEEEIC
DNWTEBEEETS. =2, BEMHIL
T A—NILBEEARL—S 3 VERMICT
SEODEHEEE ZLTZORTICETSA
ERIZOVTEATULL

OAFM401 & Rl —o
EETRE,

01PC422

Cross Cultural

Management I11: The

Chal lenges of
Globalization

e

AK7.8

Magnier-Watanabe
Remy

COBEETIE, T4RAYYIY, ¥—RR4E
T4t HAHEDLE, ¥/OLRL, GBHUY
122/ 0LRLOVADERIZEDE, EERE
CRRAICBH2EERBICK LT, EREAT
ERET>TVLC. BRICBLTRY LEIFS
FLBrEVIELTIE, BEVRATLEZOD
REBAA T IALIZHEITEE, hEEFOK
HiBE - RRICET 5RE EEMGEEES
DAFD=-HDFE ERESICEHT HER®
BEFNLGEATORE BHAEEREDOER
JO—NLBEANNEREEBLE, PETFLND

OAFM402 & R —.
RETRE,

01PC434

Global Management IV:
Project Management of

Deve lopment Aid

In today’ s world, 840 million people are
malnourished, nearly 1.3 billion people
live on less than a dollar per day and
poverty and inequality have proven to be
stubbornly resilient against attempts to
decrease them over the past 50 years. To
address this problem, development aid
financial aid given by governments and
other agencies to support the economic
environmental, social, and political
development of developing countries, has
been used. This course consists of one
lecture on academic research on development
and development aid, and four lectures by
development practitioners (guest speakers)
Overall, students will understand the basic
concepts of development aid, how they are
provided through various aid schemes, and
how they are managed. The class topics will
cover humanitarian aid, environmental aid
railway development, water resource
management, and urban projects, depending
on guest speakers’ availabilities

Guest Speakers
(Organized by Aki
Tonami)
HETIRE,

2020 FEREE T,

01PC436

Global Knowledge
Financial Crises

This class will take primarily an
historical approach in attempting to
understand the nature of financial crises -
how (or whether) they can be anticipated
the typical course of a financial crisis
how businesses and investors can weather
such crises, and the aftermath. Among other
crises considered are the Great Depression
the collapse of Japan's “bubble economy, ”
various developing country balance of
payments crises, and the recent subprime
loan crisis

The classes are only
open to students who
have passed Core
Courses (01PC005
Finance I, 01PC006
Accounting I,
01PC007 Global
Management 1)
HKETRE,

2020F FEREE T,

01PC440

Business Studies
(Seminar)

COA—ARTE, ¥ I250vRXa3 -3y
NL—DFAF I VI RBERREITASILT
WEHEED, KZ, BT - FEFRKGEEH
M9 %, SHBEEIZEIT- *y FEERE. R
REERE, NMAHELENEFILD,

BB HFERE,
HETRE.

01PC441

Business Studies
(Fieldwork)

This course provides students the
opportunity to visit companies operating in
a different range of industries as well as
institutions involved in innovation in a
foreign country. Students will be able to
observe international business concepts in
practice from the viewpoint of the foreign
companies

BB HEERE,
HETRE.

01PC443

Special Research
Seminar (CSR) [

The purpose of this class is to analyze the
CSR activities of globally operating
Japanese and German companies to work out
culture-bound differences, identify best
practices and point out opportunities for
future actions

RETER,
200 EBHE S
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Special Research
Seminar (CSR) II

The purpose of this class is to analyze the
CSR activities of globally operating
Japanese and German companies to work out
culture-bound differences, identify best
practices and point out opportunities for
future actions

RECER,
2005 BB S

01PC446

Overseas Study
Seminar |

i
i

Vel

Tan Caroline

S.L.

Overseas Study Seminar I is a custom—
designed independent study to provide
students who visit partner business schools
abroad information and knowledge that are
related to their research or business
interests by attending multiple seminars at
partner schools in either Asia, Europe or
North America. Schools and the
corresponding courses are determined based
on consultation with the MBA-IB professor
in charge of this program. Students are
encouraged to attend as many courses as
possible in order to maximize their
learning experience (especially those who
are only on exchange for a week). Students
are expected to fulfill 15 hours to obtain
a credit. The length of the exchange can be
as short as a week or up to an entire
semester. Upon completion of the program
students are expected to submit a report
accordingly of which details will be given
during consultation with the faculty in
charge

HETRE.

01PC447

Overseas Study
Seminar 11

ik R

Tan Caroline

S. L.

Overseas Study Seminar 11 is a custom—
designed independent study to provide
students who visit partner business schools
abroad information and knowledge that are
related to their research or business
interests by attending multiple seminars at
partner schools in either Asia, Europe or
North America. Schools and the
corresponding courses are determined based
on consultation with the MBA-IB professor
in charge of this program. Students are
encouraged to attend as many courses as
possible in order to maximize their
learning experience (especially those who
are only on exchange for a week). Students
are expected to fulfill 15 hours to obtain
a credit. The length of the exchange can be
as short as a week or up to an entire
semester. Upon completion of the program
students are expected to submit a report
accordingly of which details will be given
during consultation with the faculty in
charge

01PC449

Overseas Study
Seminar III

i
i

Vel

Tan Caroline

S.L.

Overseas Study Seminar III is a custom—
designed independent study to provide
students who visit partner business schools
abroad information and knowledge that are
related to their research or business
interests by attending multiple seminars at
partner schools in either Asia, Europe or
North America. Schools and the
corresponding courses are determined based
on consultation with the MBA-IB professor
in charge of this program. Students are
encouraged to attend as many courses as
possible in order to maximize their
learning experience (especially those who
are only on exchange for a week). Students
are expected to fulfill 15 hours to obtain
a credit. The length of the exchange can be
as short as a week or up to an entire
semester. Upon completion of the program
students are expected to submit a report
accordingly of which details will be given
during consultation with the faculty in
charge
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Overseas Study
Seminar 1V

Fil R

Tan Caroline
S.L

Overseas Study Seminar 111 is a custom—
designed independent study to provide
students who visit partner business schools
abroad information and knowledge that are
related to their research or business
interests by attending multiple seminars at
partner schools in either Asia, Europe or
North America. Schools and the
corresponding courses are determined based
on consultation with the MBA-IB professor
in charge of this program. Students are
encouraged to attend as many courses as
possible in order to maximize their
learning experience (especially those who
are only on exchange for a week). Students
are expected to fulfill 15 hours to obtain
a credit. The length of the exchange can be
as short as a week or up to an entire
semester. Upon completion of the program
students are expected to submit a report
accordingly of which details will be given
during consultation with the faculty in
charge

01PC492

Applied International

Political Economy

&A

X7, 8

B B

This course aims to introduce students to
some of the approaches to the study of
international political economy (IPE) and
how to apply theories to important
contemporary events. In particular, we will
pay attention to economic diplomacy
development finance, trade and foreign
direct investment of emerging economies as
well as the relations of globalization This
course is an advance course of the Global
Management I: International Relations and
Economics. This course aims to introduce
students to some of the approaches to the
study of international political economy
(IPE) and how to apply theories to
important contemporary events. In
particular, we will pay attention to
economic diplomacy, development finance
foreign direct investment of emerging
economies as well as the relations of
globalization and environmental issues
This course is open to 2nd year students
who have completed the Global Management

Only for those who
have passed
“01PC007 Global
Management 1”7
HETRE,

01PC493

Overseas Business
Studies I (Seminar)

HERE

Tan Caroline
S.L.

Overseas Business Studies [ is a custom—
designed seminar to provide students the
opportunity to prepare for their visit to
the different companies from a range of
industries abroad. As students are expected
to make presentations at different
companies, this pre-departure seminar will
focus on the presentation materials. * This
course is a pre-requisite for Overseas
Business Studies Il (Field Work): 01PC494

EEBBE LS.
RETER.

01PC494

Overseas Business
Studies Il (Field
Work)

HERE

:’I‘
i
=3

Tan Caroline
S.L.

Overseas Business Studies Il is a custom-
designed field work to provide students the
opportunity to visit different companies
from a range of industries abroad. Apart
from learning from these visits, students
will be making presentations to the
companies as well. This seminar aims to
develop business acumen, skills as well as
gain new learning experiences

BB EERE.
HETRE.
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Research Method
(Qualitative
Approach)

#B

%7, 8

i EE

This course aims to provide a deeper
understanding and application of

qual itative methods in business and
management research. The areas covered in
the class includes qualitative research
design, text analyses (text mining and
narrative/discourse analysis), interviews
(semi-structured, unstructured, in-depth
interviews), and observations (field
research and participant observation). By
examining some of the epistemological
foundations of the qualitative inquiry, the
course attempts to provide a richer
understanding of the ways to explore the
structures, processes, and perspectives of
human and organizational behaviour.

&3R8 (Applied information)
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Data Analysis I:
Introduction to Data
Analysis

#B

K7,8

Data analysis is an indispensable tool for
empirical analysis and data-oriented
decision making in the fields of natural
science, humanities, and social sciences
This class introduces basic concepts of
descriptive statistical methods, |inear
regression for prediction and its residual
analysis with statistical software R
through a series of the group works on
financial data analyses of all the |isted
companies in Japan

TEXE.

ot
B

01PC106

Introductory Data
Analysis: Invitation
to Quantitative
Analysis

FA

%7, 8

This lecture provides the basic topics
regarding to the quantitative

methods, which include probability
probability distributions and
descriptive statistics, sampling and
estimation, hypothesis testing

and so on

EETRE,

01PC500

Research Method
(Quantitative
Approach)

#C

#7,8

KA+ BA

TBD

01PC501

Business Simulation

&FA

17,8

The main purpose is to encourage students
to find various styles such as information
gathering, data analysis to make more
effective decisions on management through
gaming simulation. The number of
participants is limited, since this class
will be offered in the Tokyo Satellite (PC
room). Therefore the a priori submission
(by email) is required in advance. The
questionnaire items and more detail
information are described in the syllabus
Students who have not earned credit for
“business game” of GSSM can register for
this class

at #122 on 05/18
RETER.

01PC502

Data Analysis II:
Principle of
Quantitative Research

#C

5,6

REHETIE, T—2WNEKDEE, T— 2 SWEK,
ZSEEMINICLSBROBNGE, EENTOE
BISOWTEHBYT S E=6FEELT o
Daqr bR, BLVIS, ERASIT, VTR
A—iEWMY LS. ChOoDFEREANL
OB, TN—TIT—0 LT, 7oir— il
BETWV ZOT—2E3HL, IL—TTLE
T2 avERT.AENLTLELT -3
VET—EORNOEEREEL THEREEED
MAOREMN S DEHFEERET

OAFM504 & B —,
HETRE,

01PC503

Data Analysis III:
Data Mining

A

+7,8

This class is designed to enhance
understanding of key techniques of Data
Mining which are applied in various fields
such as marketing research, medical
information analysis etc. Another aim is to
acquaint students with basic mathematical
descriptions in order to enhance the
understanding of professional articles

i)

TEXE.

T
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Operations Management
II: Decision Analysis

#C

k7,8

RESWE, BROBBEFLETEEEEHS
BHOUBEBREETRYRS -HODBALY—IL
RS 02— TIE, BERREIISIT
DRAGFY LUCERELTRRT 20D
FRTREAFTOTAER, ETIPAELGE
IE2VWTHEET S, BHOBREHO>BERRE
THEEOTTOERREY, EUDLBE%H
DEALZERRTEEICKIERREREDRKR
I2BIT2REMTOI-ODEERES, ETILE
EENLEFEERB/NT S BENGERREM
BE, IIN—TI—VIZkBRTIBEET
3,

July 1, 8, 22,
27 (Mon), 29
OAFM506 & Rl — o
EETRE,

01PC505

Operations Management
[I1: Risk Analysis

LA

X7, 8

YR BHIE. VR ERART S0 DERE
BIOLR, $hbs, YRVICET SHER
BERERBTH-ODTOERELTERSA
%o DRI, EIZVRIIRDADRE
YR IZEICBRREICHARENR TS,
COI—ATIEIF, VAT DITOEREIGH

B BETYRIBE, VRAITHERAD b,

YRYIZDAD MIHLT BT=DDETILE
HEERBNT B, VRV ITALEYLT. SV
FUTBEPIRIIAR DAV FEVWS TO®
AERWVWT, BRHBYRIIRT A MEE
ETN—TI—VICLBMRT DHBEETS

OAFM507 & R —.
RETRE,

01PC506

Operations Management
IV: Project
Management

#C

X7, 8

AE H/ME

TSy FERISEREHICIE, BEUER
HEl, EXOER, BRIV FA—ILEBED
VATLIEESN-EB IO R EBYICETT
BLENEETHD. CHOI—ATIE, 7o
DI RIRTAY COERMBHB L AEE
2BY 5. BKEIZIE, WBS Work Breakdown
Structure), R4 a—1) >4, EWM(Earned
Value Management), RMEREY &2, YRS
REDAUL, RBERIEFOREEEREY
W—T0—0%%BELTEETS

OAFM508 & A — .
RETER.

01PC509

Operations Management
VI: Systems Design
Theory

#B

13,4

AE H/ME

HEVATLOBEOCBHETZERTLHLIL
HEPAEICEVWTENT 5-OICRIDEE
HERD—DOTHS. 7A—Fv— b, ERE
(Entity Relashionship Diagram), iKEEBX,
UML (Unified Modeling Language) EED S A 7
T3V, #HEVRATLOARIEOH
/I D. &I, BRE, B RR/SY
BLEVLLBARSEL RELEFIHEIRTLA
EFETIVET BBEICH/RID. KBETIK, TF
A~ (BREBMITE, FA4T7T3I 008k
FRAWVEHEVATLDETIVEE, VRTLA
HE RN EFEE TS,

OAFM509 & [/ —,
EETRE,

01PC510

Operations Management
VII: Principles of
Artificial

Intel ligence and Its
Social Implementation
for Business
Applications

e

15,6

S Rk

The boom of artificial intelligence (Al) is
continuing. However, from system
development, implementation, and
management, there remain the same
difficulties as the conventional system
sciences and business applications. In this
lecture, we will discuss methodologies to
make use of both traditional and cutting-
edge artificial intelligence technologies
Referring to our recent research results as
examples, we will explain centric issues on
artificial intelligence and its social
implementation from system management
standpoints
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Practical

Introduction to Text

Mining

Text mining - computational methods for
extracting information from unstructured
written materials - have been successful ly
applied in many domains to produce new
knowledge from the large volumes of writing
continually produced through human
activity. Many of these techniques have
well established business applications
particularly in the area of market and
customer analysis, where the ability to
meaningful ly summarize trends and patterns
within large amounts of consumer-generated
text which would otherwise be infeasible to
process can be extremely valuable. Many
further applications exist using internally
generated textual materials created in the
course of existing business processes

This course introduces the principles of
text mining using a hands-on, practical
approach. It will consist of lecture
sessions each followed by a corresponding
practical session in which participants
will be guided through the use of a
selection of text mining techniques
illustrating the concepts introduced
Throughout the course there will be take-
home assessments based on material covered
in the lecture and practical session in
which participants are required to
demonstrate a combination of theoretical
understanding of key principles covered
together with the practical ability to
apply this knowledge in appropriate
contexts

RECER,
200 EHHE S

EiRFE

(Common Area)

HEES
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01PG221

Introduction to
Corporate Social
Responsibility

B

15,6

Torikawa Shayne

MMEERE, HE~NOEEZICXHTILED
E1E] & LTCSR (Corporate Social
Responsibility) & L717z. EEOHENE
Fix, £BBBEDORIECS)E L) TR LS
A2@BL7TO—FADIZI Y bAY LEHR
LTW3. TOa—RTIE, CSREHBEARELE
CRAOBEERNTS. ¥ IS4 Fz—%
ADCROBARLGNFIE, REEELRT—IHIL
F—DEREZTTEL, HEH BEAOEED
MANRE END. VSRIF, T—RRET 1
LEBRICLYBRIND

OAFME01 & R —,
EETRE,

01PC306

MBA-IB Speaker Series
I

The MBA-IB Speaker series aims to provide
students with the opportunity to learn
practical, real world issues and challenges
as well as strategies from various industry
leaders. Students are provided with a
platform to discuss and share with the
different speakers, developing not only
their knowledge base but their soft skills
at the same time as well. This course also
aims to help build networks between
students and the industries. The speaker
series session also focuses on bringing in
speakers from various industries as well as
job scope. This will help enhance the
learning and industry exposure for the MBA-
IB students

Guest Speakers
BEEFREERE.
HETRE,

01PC310

MBA-IB Speaker Series
I1

The MBA-IB Speaker series aims to provide
students with the opportunity to learn
practical, real world issues and challenges
as well as strategies from various industry
leaders. Students are provided with a
platform to discuss and share with the
different speakers, developing not only
their knowledge base but their soft skills
at the same time as well. This course also
aims to help build networks between
students and the industries

Guest Speakers
BEIREERE.
RETEER.
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MBA-IB Speaker Series

IT1

ik R

The MBA-IB Speaker series aims to provide
students with the opportunity to learn
practical, real world issues and challenges
as well as strategies from various industry
leaders. Students are provided with a
platform to discuss and share with the
different speakers, developing not only
their knowledge base but their soft skills
at the same time as well. This course also
aims to help build networks between
students and the industries. The speaker
series session also focuses on bringing in
speakers from various industries as well as
job scope. This will help enhance the
learning and industry exposure for the MBA-
IB students

Guest Speakers
(Organized by
EEBREERSE.
HKETRE,

01PC326

MBA-IB Speaker Series

IV

The MBA-IB Speaker series aims to provide
students with the opportunity to learn
practical, real world issues and challenges
as well as strategies from various industry
leaders. Students are provided with a
platform to discuss and share with the
different speakers, developing not only
their knowledge base but their soft skills
at the same time as well. This course also
aims to help build networks between
students and the industries. The speaker
series session also focuses on bringing in
speakers from various industries as well as
job scope. This will help enhance the
learning and industry exposure for the MBA-
IB students

Guest Speakers
(Organized by
BEEFREERE.
HETRE,

01PC403

Internat

Conference Seminar I

ional

i
i

Vel

Watanabe
Remy, Tan
Caroline S.L.

ZOa—RADEHEMIE ERFEHRECSN
TEHIRBERO O LITHD. RFER FRTH
W, ZORHTRLBHOMRLHEET 51
A%EBBHENTES. COI—REFERITH
E-HEETHALLNEAMTHY, FEEFER

N RERETHLERFLG. FEER FEFHEEL

EFRTOEY >3 VIZOVT, E@EICLEL
R—r#RBHETIELEBIC. 2BEYYILD
HENEE12.5 B ZEHZLTWLWD I ENEH
LB FERFER, FRTHELMBZESD
F—-S—ZUYICRBTHELLIC, EDR
RFECY b BROBHIAET—TLITT
<, BEDQHELISXATEMRT 5 LA E
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Torikawa Shayne

Effective interpersonal skills are
essential in both personal and professional
environments. This class will examine the
fundamentals of effective communication in
cross—cultural environments

In this highly interactive class, we will
engage in activities which will encourage
individuals and teams to utilize critical
thinking, problem solving, and negotiation
skills. We will also discuss cross—cultural
communication/sensitivity topics. This
class will move away from the traditional
textbooks and lectures by leveraging the
individual’ s knowledge and experiences to
effectively contribute to the team and
navigate through the activities in this
course
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Management
Communication

This practice-oriented course is designed
to help students learn how to research,
outline, prepare presentation scripts and
deliver formal presentations in a business
context. The course is also expected to
help students sharpen their skills in
critical listening in addition to their
competence in handling audience questions
and comments.
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Business Project
Writing
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This course presents writing as integral to
management strategy and as a critical
component for success in the workplace. In
this class, you will practice drafting and
editing clear, precise, and readable
written business documents as well as learn
to design documents to make information
easily accessible to a busy, executive-
level reader. This course also contains
practical aspects of managerial
communication to prepare students for
“audience-oriented” communication

01PC444

Case Study Practice

e

13,4

Magnier-Watanabe
Remy

COEIF—TIF, Y—RRETADHEER
FICHFBL, ERIDH_ELEETHAMETD
BIEIL, ABATHERINIRZRIDDFEETF—L
BE16R) IHIBR S h 24, BEDELIEE
BIRT M2 OFEICEZOND.

OAFM605 & [/ —,
EETRE,

01PC496

Business
Communication Skills
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The goal of this class is to help students
feel comfortable with English written
communication in a business setting
Students will be able to generate written
documents with suitable vocabulary, tone
and phrases. Furthermore, the English in
this course will be for international
business, so students urged to write with a
global mindset, instead of merely
translating their thoughts from their
native language
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